


ONE BRAND. ONE FOCUS.

OUR PHILOSOPHY

Red Roof is totally focused on the success of
ONE BRAND, not how many different brands
we can locate on one corner.

We respect your Area Of Protection.

Every HOTEL
THAT MEANS Every CUSTOMER

WE FOCUS ON... Every FRANCHISEE
EVERY DAY
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From humble beginnings in Columbus,
OH in 1973 to over 450 properties

across the United States . . .
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J.D. Power

2015 North America Hotel Guest gatisfaction Index study*"

Customer satisfaction Index Ranking
Economv/Budget segment

{Based ona l,ooo-poin( scale)

Microtel Inf & Suites by wyndham 769

Red Roof Inn

Howard Johnson Express
Super 8
Americas Best yalue Inn
Days Inn

Econo Lodge

Economy/Budgek Average

Travelodge

Motel 6

Rodeway Inn

Knights Inn

source: J.0. Power 2015 North America Hotel Guest Satisfoction Index Study““

chortsand graphs extracted from this press release for use bythe media must be accompumzdbv a sta!
1.D. Power as the publisher and the study from which it anamatcdas the source. Rankingsare basedon numenmlscorts.
and not necessarilyon statistical significance: No advertisingo" other pmmonona! use can be made of the information inthis
release of J.D- power survey results without the express priof written consentof J D. Power.
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94(y are satisfied with their decision
0 partner with Red Roof
88(y would consider Red Roof

O for an additional project
90(y would recommend Red

0 Roof to other hoteliers

Source: 2015 Franchisee Survey

RedRoof ReuRoof One Brand. One Focus:”



Red Roof is a perfect solution for properties
looking to rebrand, renew and re-launch

Giving converting properties an updated image, a level
of standard that exceeds guests’ expectations and
competitive offerings that could potentially lead to
increased ADRs and overall improved performance.

* Repositioning for the upper economy market
* Upgrading exterior corridor images

* NextGen® prototype design elements are flexible to fit
virtually any product being considered for renovation or
conversion upgrades
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“Yes, being a Red Roof franchisee
has its highs and lows.

Like one of the highest RevPARS
in our category. g

Plus some of the lowest
initial and ungumg fees.” y

-Paul Patel, Red Roof Inns Franchise

R
Roof

Inn

One Brand. One Focus.”



High Overall Brand Contribution®

b4%

OVERALL BRAND
CONTRIBUTION

CRS, redroof.com,
03, 3rd Party Sites,
Groups. Mobile

. Gentral Contribution Percentages

Property Contribution Percentaoes

*The Brand Contribution is the percentage of room revenue generated for the Properties, the reservations for which were generated by the Red Roof Inn website, the Red Roof call center, group booking,

National Sales, Global Distribution System (“GDS”), third party websites and reservations by RediCard members booked directly with the Properties, year ending December 31, 2015. This is calculated by
dividing the total room revenue generated by the channels referenced above for the Properties by the total room revenue generated by all occupied rooms at the Properties. !
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One of the highest RevPAR Indexes in the Economy Segment*

124%

124.0% 2015 AVERAGE
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*Quarterly RevPAR Economy Tract Index for Red Roof locations open and operating for at least 2 years and for all of 2015, Smith Travel Research. 340 properties.
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“Gonverting to Red Roof
means having
management = /- ¢
Inyour corner,

not inyour face.”

’\
mu

-Margaret Kelsey, Red Roof Inns Franchisee One Brand. One Focus:”



